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The Hevring Flak rudder is 7 ½ ft (2.3 m) long and very well preserved. It is made of oak  
and has been cut from a single, solid root.

The world of the Nordic gods reflected human society. Odin, king of the gods, was the protector  
of princes and aristocratic warriors. Sturdy Thor, who challenged the giants, was a more popular 
deity among Viking peasants. His symbol, the hammer Mjölner, could be worn as a pendant  
for protection.

Animals played crucial roles in the lives of Viking Age societies. They were attributed symbolic 
meanings. The Norse believed that certain gods and other representatives of the divine world,  
as well as some humans, could shift into animal form to gain various advantages. The swords  
were frequently symbolically named snakes. 

Most Viking ships found do not have the original wood which has decayed. Only the rivets were 
uncovered. This installation, with light and sound, displays the original rivets in a three-dimensional 
representation of the original boat’s shape which is revealed as the visitor walks around the display. 

Gokstad is an important find spot in Norway, 
where a large burial mound of a chieftain from 
the Viking Age with his large ship and several 
smaller boats were excavated.

During the Viking Age, Scandinavian influence in Europe often took the form of conquest  
and plunder. But the Viking was also a good farmer, craftsman and merchant who 
developed a broad trade and communications network; an adventurer and settler  
who founded the embryo of modern-day Russia (Kiev’s Rus), and the cities  
of Dublin and York. 

This exhibition takes us back to the 9th and 10th centuries, when people of the North 
crossed unknown borders to become heroes whose names are reverentially passed from 
generation to generation. Scandinavia’s long coastline and abundant waterways made 
seafaring a way of life for the Vikings. They built a range of oaken vessels, from imposing 
warships to merchant vessels for sea crossings, to smaller ships for fishing and transport. 
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GHOSTSHIP

THOR’S HAMMER

During the late 9th century, favorable economic conditions encouraged many Scandinavians 
to settle in England, Ireland,the Scottish Isles,the Faroe Islands, Iceland, Greenland, Friesland, 
Normandy, Russia,and as far west as L’Anse-aux-Meadows in Canada’s Newfoundland. Faith 
and religion was central to Viking life. In early times, people worshiped the pantheon of Nordic 
mythology, including the strongest God Thor, the supreme God Odin and Freyr, goddess  
of fertility. Conversion of the Vikings to Christianity was a slow process. 

Archaeology has revealed that both religions coexisted for some time. Over 650 artifacts—less  
than 10 of which are replicas—make this exhibition one of the largest traveling collections of Viking 
material ever seen in North America. Jewelery, silverware, silver hoards, pottery, dowry caskets, 
swords, spears, coins, game pieces, clothing, cookware, tools, are some of the extremely  
diverse collection of objects in this exhibition.
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SIDE RUDDER FROM HEVRING FLAK

THE COILED SNAKE

THE JELLING STONE (REPLICA)

GOKSTAD BOATS

The large Jelling Stone erected in 965 by Harald Bluetooth, son of King Gorm and Queen Thyra, 
tells of Harald’s achievements in uniting Denmark and Norway and making the Danes Christian. 
This full scale replica has been reconstructed to show the details and patterns depicted on the 
stone (Christ and the beast), and an interpretation of the possible original colors, which have 
eroded on the original stone. The actual rune stone can be seen at its find place in Jelling.
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RECONSTRUCTION OF THE HELGE SKULDELEV V
Helge Ask (Skuldelev 5) is a long ship in the Viking war fleet and is ideal for sailing in Danish 
coastal waters and through the short, choppy waves of the Baltic. A few years before the ship  
is sunk in the barrier, it is repaired with both new and recycled wood. We do not know why  
the ship is built this way, but the construction and repairs are carried out by skilled boat  
builders. The original dates back to approx. 1030. Crew: approx. 30 Warriors.
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ARCHITECTURE & CONTENT
 ● Size 3,500 to 8,000 sq ft (325–750 m2). The Helge Skuldelev V requires an additional 2,000 sq ft 

(185 m2) with a clear ‘runway’ with no columns, 82 ft (25 m) long and 23 ft (7 m) wide  
and a gallery height of 12 ft (3.5 m).

 ● Number of objects Depending on the size of the installation, up to over 650 objects.  
Final loans depend on approved facility reports.

 ● Replicas Up to 2 full-size replicas of Viking ships (two can also be displayed outdoors— 
security to be approved) and one ship reconstruction exhibiting original planks.

 ● Display cases 64 display cases come with the exhibition and have their own lighting  
and special climate control system. 

 ● Graphics Over 650 running feet (200 m) of large image panels including texts,  
which can be adapted for two languages.

 ● All audio/visual material are available in two languages.
 ● Carpet Custom-designed carpet with printed graphics especially made for each thematic area.
 ● Interactives 12 interactives with all furniture, displays and control systems included.
 ● Videos 7. All Projectors, video displays, speaker systems, media players  

and control systems included.
 ● Lighting All showcases are equipped with light. 
 ● Catalogue/Book Yes.

 ● Marketing and promotion
 ● Merchandise
 ● Maintenance during display period
 ● Gallery lighting, walls, wall painting 
 ● Operational costs—ticketing, security, programming, etc.

 ● Insurance and shipping.
 ● Installation and dismantling crew from MuseumsPartner plus couriers  

from the lending museum, including travel and accommodation.

LOGISTICS

ADDITIONAL COSTS FOR HOST VENUE

 ● A catalogue is available on consignment. Venues can also produce their own  
with supplied content from our partners.

PUBLICATION

 ● High resolution images of the key images, objects and the exhibition are available  
to the venue at no cost. All final graphic representations by venue are to be approved  
by MuseumsPartner to ensure adherence to proper citing of partners and lenders.

MARKETING MATERIAL

In cooperation with international museums, MuseumsPartner has conceived  
a range of travelling exhibitions that are informative and engaging for a multitude 
of audiences and easy to adapt to different spaces. We offer these exhibitions 

under a turnkey contract which ensures that our clients are guaranteed a secure investment 
customized for their own institution without any surprises. Drawing on our extensive experience 
in fine art transport, we provide full services to our partners and offer project management, 
logistics and financial management.

The exhibition was curated by Peter Pentz from The National Museum of Denmark  
in Copenhagen.
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True to the vision of this modern representation of the Vikings, this 
exhibition uses an immersive approach bringing an amazing and large 
collection of artifacts to the 21st century. Large graphics and video 
projections immerse the visitor in the life and times of the Vikings. 
Compelling interactives,employing a variety of learning styles, will 
appeal to all ages and bring the Viking story to life. Throughout  
this extensive exhibition, visitors will be engaged with all modes  
of interactivity—tactile, auditory, visual and social interaction.
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The National Museum is Denmark’s largest museum of cultural history with  
a collection of millions of objects covering all historical periods. The Museum’s  
main building is a classical 18th Century Danish rococo palace with Parisian  

inspiration. It is just a stone’s throw from ‘Straget’, one of Europe’s longest pedestrian streets  
in the center of Copenhagen. The National Museum presides over 20 exhibition sites  
throughout Denmark. As the museum for all of Denmark, the history of the Danes  
up to the modern day, from Greenland to South America, is presented.

For bookings and further info museumspartner.com or contact us

exhibitions@museumspartner.com
+43.512.562800

http://museumspartner.com
mailto:exhibitions%40museumspartner.com?subject=
tel:+43.512.562800

